Neuro Insight Applauded by the Advertising Research Foundation

28 Nov 2011
New York

The Advertising Research Foundation has
applauded the efforts of Neuro Insight in the most
extensive, independent review of Neuro
Marketing firms ever undertaken.

The ARF’s Neurostandards Whitepaper has now
officially been released following an open review

process which commenced in September 2010.
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“the ARF Neurostandards will benefit the growing
number of marketers seeking to optimise their advertising performance using neuroscience.
The neurostandards collaboration sought to clarify the level of scientific evidence and
validation for the claims made by neuromarketing suppliers. We’re delighted to be
recognised for our scientific and commercial validation”.

Other highlights of the Neurostandards Whitepaper include:

e Making the important distinction between EEG and SST (Steady State Topography).
SST is the patented technology used by Neuro Insight across its global operations.

e Recognition of Neuro Insight’s ability to measure ‘Implicit Memory’. Long term
memory encoding (which include implicit memories), as measured by SST, is the
validated link to measuring and optimising the performance of advertising.

e The scientific review panel concluded by that SST overcame the short-comings of
raw EEGwhichhas“ t he p ot e n tthaai$, intérprating spuriows signals
a sreal. ”

This recognition follows the ARF’s Great Minds Award, presented to Professor Silberstein
earlier this year at the ARF Re:think Conference in New York. The Gold award for Innovation
in Research was an Australian first, which acknowledges individuals (or teams) who have
created and proven the impact of new methods based on inventiveness, analytics, and
harnessing technology.



In releasing the Neurostandards Whitepaper, the ARF went on to state some of their
broader observations of this growing field:
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that neuromarketing could make to great advertising is too significant!'

About Neuro Insight

Neuro-Insight Pty Ltd is a company that specialises in the application of neuroscience in the
field of marketing communications. With the world’s largest neuro marketing database of
media and advertising norms, Neuro-Insight has pioneered the link between brain activity
and consumer behaviour.

Neuro-Insight works with a range of the world’s leading marketers and media organisations
throughout Europe, UK, USA and Asia/Pacific to better understand consumer engagement
and optimise marketing effectiveness. Neuro Insight uses a scientifically validated
technology to measure pre-conscious brain activity, reporting on a range of neuro metrics
including engagement, emotional intensity, attention, like/dislike and long-term memory.
More information at: http://www.neuro-insight.com

Contact

Peter Pynta Heather Andrew Pranav Yadav

Neuro Insight — Australia Neuro Insight — UK Neuro Insight - USA

D: +61 (0)3 9815 1864. T: +44 (0) 208 318 9436 T:+1212 905 3336

M: +61 (0) 417 474 680 M: +44 (0) 7961 841 680 Cell: +1 507 202 1901

E: ppynta@neuro-insight.com.au E: handrew@neuro-insight.co.uk E: py@neuro-insight.com
Skype: peter.pynta Skype: heather.andrew Skype: pranavyadav85

Company website: www.neuro-insight.com
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